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Hello. My name is Paul D'Arcy, and I lead marketing at Indeed. At Indeed, we're the world's largest job
site. We take our mission to help people get jobs seriously. It drives every decision we make as a
company. And today we have more than 5,000 employees around the world focused on this mission.

Today, I'm here to talk about our new ad campaign where we chose to highlight the real-world issues
that job seekers face on a day-to-day basis. For most people, after family and health, a job is the
most important thing in one's life. Work provides our livelihood. It provides connection to others. It
helps us all have an impact in the world.

In an ideal world, we believe opportunities should be available to all based on our skills and abilities.
Unfortunately, hiring is an imperfect process, and too often bias and stereotypes make great
candidates feel invisible.

In our new campaign, we wanted to take this issue one directly, focusing on the attributes that we all
judge people on and the opportunity in front of us to discover the powerful combination of skill,
passion, and experience that lies beneath the skin. We think this is a hopeful message that there is
greatness within us all and that the world and our workplaces are a better place when we search to
see the things that make each of us who we are. We know that most recruiters and employers share
this passion for discovering the best talent for every open position. Let's take a look.

Name-- you will picture me in your head. Can you see my skin? My age? My beliefs? Address-- you
imagine this place. Does where I'm from change how you see me? When you get to my experience,
will you see how qualified I am? My skills-- don't imagine what I might be. See what I can do. Search
for greatness. Search Indeed, the world's number one job site.

In creating this ad, we wanted to share something that would resonate with job seekers. We wanted to
showcase the idea that everyone deserves to be evaluated based on their skills and experience. We
hope that you will see this ad as a reflection of our steadfast commitment to the more than 200
million people who come to Indeed each month and who trust Indeed to help find their next great job.
Thank you.
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